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Abstract: This study explores the intricate relationship between media perception and societal impact in the context of White-Collar
Crimes (WCCs) and Traditional Crimes (TCs) across selected Indian states. Despite growing academic interest in media narratives
and their role in shaping public opinion, limited research has quantified this interplay systematically. The study bridges this
gap by employing a 40-item Likert-type Perception Measurement Scale, designed and validated for Indian media professionals and
standardised questionnaires were administered on defined samples to generate societal impact scores. Data were collected from
980 media professionals across Uttar Pradesh, Bihar, Maharashtra, Kerala, and Delhi, ensuring regional diversity and
inclusivity; and data from 500 general public, 50 Law Enforcement Officers, 30 experts, 30 political leaders, 30 social activists,
30 victims and 30 offenders were collected to get a cumulative score for societal impact of media and media perceptions on
WCCs and TCs.Correlation analysis revealed a significant positive relationship between media perception and societal impact (r =
0.74, p <0.01), emphasizing the media's pivotal role in influencing public understanding and reactions to crime. Multiple regression
analysis further identified that factors such as media framing (f = 0.32, p < 0.001), ethical responsibilities in reporting (B = 0.28, p
<0.001), and frequency of fact-checking (B =0.25, p < 0.01) were strong predictors of societal impact scores, explaining 64% of the
variance (R2 = 0.64).

Key findings highlight regional disparities: northern states exhibited a greater bias in crime reporting, while southern states
demonstrated stronger adherence to ethical journalism. White- Collar Crimes were found to be underrepresented, while
Traditional Crimes were often sensationalized, shaping public perceptions differently. The study underscores the need for
targeted interventions, such as enhanced training on ethical reporting and strategies to address regional biases, to foster
balanced crime narratives. This research not only contributes a validated scale for studying media perception but also provides
actionable insights for policymakers, media organizations, and researchers. By systematically quantifying the media-society nexus,
the study lays the groundwork for future investigations into the socio-cultural dynamics of crime reporting in India.

Keywords: Media Perception, Societal Impact, White-Collar Crimes (WCCs), Traditional Crimes (TCs), Crime Reporting,
Ethical Journalism, and Media Bias
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LIntroduction mitigating these biases (Kumar & George, 2019).Socio-
The intricate relationship between media perception and economic and cultural dimensions further complicate this
societal impact forms the cornerstone of understanding how dynamic. WCCs, often involving individuals in positions of
crime narratives are shaped and disseminated, particularly in power, pose unique challenges in terms of political and
the contexts of Traditional Crimes (TCs) and White-Collar economic sensitivities, while TCs disproportionately affect
Crimes (WCCs). Media, as a vital pillar of democracy, marginalized communities, raising questions about equity in
significantly influences public attitudes, societal norms, and media representation (Simpson et al., 2022). Sensational
institutional trust by serving as the primary interface for crime narratives in TCs amplify public fear and perpetuate
reporting. However, existing disparities in crime portrayal— stereotypes, while the underrepresentation of WCCs diverts
where TCs are often sensationalized to evoke fear and stigma, attention from systemic issues like corruption and
while WCCs are framed as complex or downplayed issues— institutional accountability (Cooper & Simon, 2006).
create cognitive and emotional biases that deeply impact Empirical studies show that biased media portrayals
societal attitudes (Greer & Reiner, 2012; Levi, 2008). This exacerbate societal fears and distort public policy priorities,
dichotomy necessitates a comprehensive investigation into necessitating targeted interventions for balanced crime
how media perceptions translate into public responses, narratives  (Entman, 1993; McCombs &  Shaw,
particularly in a socio-cultural landscape as diverse as India. 1972).Anchored in robust theoretical frameworks such as
The ethical obligations of media professionals, including Agenda-Setting Theory and Framing Theory, this study
fostering balanced and accurate reporting, are central to extends its focus to the Indian context, where regional and
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professional disparities add a unique complexity to crime
reporting. Agenda-Setting Theory highlights how media
shapes public priorities, while Framing Theory emphasizes
the interpretive lens media provides to audiences (McCombs
& Shaw, 1972; Entman, 1993). For instance, studies have
demonstrated that media framing significantly influences
public perceptions of crime severity and societal response
strategies, especially in regions with pronounced socio-
political tensions (Field, 2013; Greer & Reiner, 2012). By
examining these dynamics, this research addresses critical
gaps in understanding how local socio-political contexts
influence crime reporting and perception formation.

Despite an extensive body of literature examining media’s
influence on public opinion, limited research explicitly
connects media professionals’ perceptions to societal
outcomes, particularly in India. Existing studies on media
narratives largely focus on qualitative insights or
fragmented variables (Kumar & George, 2019; Simpson et
al., 2022). This study bridges these gaps by employing a
validated, quantitative approach to understanding the
media-society nexus. The research contributes to academic
discourse by providing empirical evidence and actionable
insights for policymakers, media organizations, and
educators. It emphasizes ethical journalism’s pivotal role in
fostering informed public opinion, reducing bias, and
aligning media practices with democratic ideals. This
comprehensive examination underscores the need for
balanced, inclusive crime narratives, with significant
implications for media accountability, public trust, and
societal well-being.

Conceptual Framework of the Study

The conceptual framework of this study is well-supported by
empirical research, highlighting the interplay between media
perception and societal impact, particularly in the context of
crime reporting. Media framing and its influence on public
perception are foundational to this framework. Entman (1993)
demonstrated the critical role of framing theory in shaping
audience interpretations of events. Greer and Reiner (2012)
extended this to crime reporting, emphasizing that
traditional

crimes (TCs) are often sensationalized to evoke fear and
stigma, while  white-collar crimes (WCCs) are
underrepresented or portrayed as complex, which
influences public understanding and societal trust. These
findings validate the study’s emphasis on examining
disparities in media  framing and their broader
implications.Ethical challenges in journalism, a key construct
in the framework, are also well-documented. Ott and
Theunissen (2015) explored reputational risks and ethical
dilemmas faced by journalists, particularly in balancing
sensationalism with accuracy. Similarly, Kumar and
George (2019) focused on ethical journalism challenges in
India, revealing regional disparities in adherence to
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journalistic ethics. These studies underscore the importance
of fostering ethical practices to mitigate biases in crime
reporting, aligning  with  the study’s objectives.
The societal impact of media reporting is further explained
through public sphere theory, as proposed by Habermas
(1989). This theory has been empirically validated in studies
highlighting media’s role in fostering civic engagement and
public discourse. Simpson, Piquero, and Benson (2022)
examined how media narratives around WCCs shape public
attitudes, often prioritizing dramatic portrayals of TCs.
Bhardwaj and Singh (2020) highlighted the socio-political
implications of biased reporting in India, reinforcing the need
to address these disparities in media practices. These insights
align with the study’s focus on understanding how media
perceptions influence public attitudes and societal responses.
Regional and cultural variations also play a significant role in
this framework. Porter and Rogers (2021) documented
disparities in media practices across Indian states, showing
that northern regions exhibit greater biases compared to
southern states, which adhere more closely to ethical
journalism standards. This supports the study’s contextual
approach, which considers how local socio-political
dynamics shape  media  coverage and  public
perception.Finally, agenda-setting theory, as articulated by
McCombs and Shaw (1972), underscores the media’s
power in prioritizing specific issues, thereby influencing
public concern and policy responses. Field (2013) further
validated this relationship, showing how media narratives
shape public priorities, particularly in high-stakes
reporting. These theoretical and empirical insights
collectively strengthen the framework, providing a
comprehensive foundation for analysing the intricate
relationship between media perception and societal impact
in India’s diverse socio- political landscape.

Theoretical Framework of the Study

The theoretical framework for this study integrates Agenda-
Setting Theory, Framing Theory, Ethical Journalism Framework,
Public Sphere Theory, Information Processing Theory, Social
Responsibility Theory, and Media Convergence Theory,
creating a comprehensive lens to explore media perception
and societal impact. Empirical studies underscore the
critical role of these theories in understanding the nuances
of crime reporting. Agenda-Setting and Framing Theories,
as established by McCombs and Shaw (1972), provide
foundational insights into how media shapes public
priorities. Greer and Reiner (2012) demonstrate how
Traditional Crimes (TCs) are often sensationalized, while
White-Collar Crimes (WCCs) receive subdued coverage,
influencing public perception. Iyengar (1991) extends this
understanding by illustrating how episodic framing focuses on
individual blame in TCs, whereas thematic framing in
WCCs emphasizes systemic flaws, creating disparities in
audience interpretations.
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The Ethical Journalism Framework and Public Sphere
Theory further illuminate the challenges of maintaining
balanced reporting. Kumar and George (2019) document the
detrimental effects of sensationalism in Indian media,
eroding trust and distorting justice. Ott and Theunissen
(2015) highlight the societal divides exacerbated by biased
reporting and lack of accountability, emphasizing the ethical
responsibilities of journalists. Habermas's (1989) Public
Sphere Theory reinforces the importance of inclusive and
impartial media as a democratic platform. Studies by Wahl-
Jorgensen and Hanitzsch (2009) emphasize that balanced
reporting fosters civic engagement, while Bhardwaj and
Singh (2020) expose how political biases in Indian crime
reporting compromise the media’s role in public discourse.

Information Processing and Social Responsibility Theories
provide additional dimensions to the analysis. Simon’s
(1971) concept of cognitive overload explains journalists’
difficulty in presenting complex issues like WCCs. Levi
(2008) and Cooper and Simon (2006) reveal that
oversimplified narratives of WCCs fail to capture their
societal impact, necessitating more nuanced reporting. The
Hutchins Commission's (1947) principles of social
responsibility highlight the need for ethical obligations to
counteract commercial pressures in media organizations.
Plaisance (2000) and Roy and Chatterjee (2020) underscore
the negative societal impact of sensationalized TC coverage,
advocating for media practices aligned with public welfare.

Finally, Media Convergence Theory reflects the evolving
dynamics of digital platforms in crime reporting. Jenkins
(2006) emphasizes how convergence reshapes information
dissemination, while Bhattacharya and Roy (2021) analyze
how social media amplifies biases and misinformation,
complicating efforts to uphold ethical journalism. Together,
these theoretical perspectives provide a robust foundation for
examining the interplay between media perception and
societal impact, offering actionable insights for fostering
balanced and ethical crime reporting.

Research Reviews and Existing Gaps

The relationship between media perceptions and societal
impact in the context of White-Collar Crimes (WCCs) and
Traditional Crimes (TCs) remains an underexplored area of
research. Existing studies often focus on media narratives
and their isolated influence on public opinion, neglecting to
systematically quantify the association between media
perceptions and societal outcomes for these crime categories.
This gap is particularly evident in understanding how media
perceptions of WCCs and TCs interact with societal
attitudes and responses. Furthermore, regional disparities in
how media narratives influence societal norms and
perceptions, especially in a socio-politically diverse country
like India, remain insufficiently addressed.
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Another critical gap lies in the limited exploration of the
multifaceted correlations between various dimensions of
media perception—such as ethical responsibilities,
narrative framing, and fact- checking—and their collective
influence on societal impact. Although theoretical
frameworks like agenda-setting and framing theories
provide insights into media’s role in shaping public
opinion, empirical studies integrating these constructs to
analyze the interdependencies between media perception
and societal outcomes are scarce. Additionally, the lack of
longitudinal research examining the implications of media
biases—such as the subdued attention given to WCCs and
the sensationalism surrounding TCs—further hinders a
comprehensive understanding of these dynamics.

A significant challenge in this area is the absence of
standardized tools to systematically measure media
professionals’ perceptions and their societal impact. Existing
instruments fail to capture the complexity of crime categories
and the regional variations in media reporting, resulting in
fragmented findings. Moreover, the lack of empirical
evidence linking media perceptions to actionable societal
reforms limits policymakers’ ability to design interventions
that address biases in crime reporting. This deficit
underscores the need for research that connects media
perceptions to public awareness, trust, and institutional
accountability, providing insights into balancing the
representation of WCCs and TCs. Addressing these gaps is
essential for advancing ethical media practices, informing
policymaking, and fostering a better understanding of the
media-society nexus in the Indian context.

Media Perception and Societal Impact

The media plays a significant role in shaping public
understanding of crimes. Research suggests that media
exposure can increase aggression and social anxiety, and
cultivate a "mean view" of the world (Bushman & Huesmann,
2006; Phillips, 2017). A study by Anderson et al. (2003)
found that exposure to violent media increased aggressive
thoughts, feelings, and behaviors in both children and adults.

White-Collar vs. Traditional Crimes in Media

The media's coverage of white-collar crimes (WCCs) differs
significantly from traditional crimes (TCs). Research
suggests that WCCs receive less attention and are portrayed
as less severe than TCs (Michalowski & Pfuhl, 2011; Surette,
2011). A study by Kumar (2018) found that the media's
coverage of WCCs in India is often framed in a way that
minimizes the severity of the crime and the harm caused to
victims.

Regional Dynamics in Media Reporting

Media reporting varies significantly across Indian states.
Research suggests that regional media outlets often prioritize
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local issues and crimes, while national media outlets focus on
more sensational and high-profile cases (Robinson, 2011;
Kumar, 2017). A study by Sood (2016) found that the media's
coverage of crimes in India is often influenced by regional
and cultural factors.

Summary of Empirical Studies and Identification of Gaps

Empirical studies have consistently shown that media
exposure can increase aggression and social anxiety, and
cultivate a "mean view" of the world. However, there is a need
for further research to explore the relationship between media
and crime, particularly in the Indian context. Gaps in existing
research include limited focus on Indian media and its impact
on public perception of crime; lack of longitudinal studies to
examine the long-term effects of media exposure on public
perception of crime and limited exploration of regional
dynamics and variability in media reporting across Indian
states.

I1.Significance

The findings of this research are pivotal in shaping the
landscape of ethical journalism practices in India. By
uncovering biases, challenges, and regional disparities in the
reporting of Traditional Crimes (TCs) and White-Collar
Crimes (WCCs), this study offers actionable insights for
policymakers, media organizations, and educators. It aims to
promote balanced and responsible crime narratives that are
devoid of sensationalism and misrepresentation, ultimately
fostering a more informed and equitable public discourse.
These insights are particularly crucial in a democratic society
where media plays a central role in shaping societal norms,
public opinion, and policy priorities.

The study further highlights the pressing need for tailored
interventions such as region-specific training programs,
editorial policy reforms, and strengthened accountability
frameworks. These initiatives can address the ethical
dilemmas and reporting disparities revealed by the study,
enhancing journalistic integrity and aligning media practices
with democratic values. For instance, the disparities in the
framing of crimes across regions underscore the necessity of
standardizing reporting practices that emphasize fairness,
context, and factual accuracy.

By bridging a critical research gap, this study not only
contributes to the academic discourse on media ethics and
crime reporting but also provides a practical framework for
understanding the broader societal implications of media
perceptions. It paves the way for longitudinal and
comparative studies to track changes in media practices over
time and across regions. The findings serve as a foundation
for designing effective policy measures and public awareness
campaigns that ensure media fulfils its role as the fourth pillar
of democracy responsibly and equitably.
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III.Objectives

e To analyse the degree of association between media
perceptions and societal impact in the context of
White-Collar Crimes (WCCs) and Traditional
Crimes (TCs).

e Toidentify and evaluate the key predictors of societal
impact among media perception dimensions using
quantitative methods.

Hypotheses

e Hi: There is a significant positive association
between media perceptions and societal impact in
the context of White-Collar Crimes (WCCs) and
Traditional Crimes (TCs).

e H.: Media perception dimensions significantly
predict societal impact, with varying degrees of
influence for White-Collar Crimes (WCCs) and
Traditional Crimes (TCs).

IV.Research Design

The research design emphasizes a quantitative approach to
systematically examine the relationship between media
perception and societal impact, focusing on White-Collar
Crimes (WCCs) and Traditional Crimes (TCs) across selected
Indian states and to identify multiple correlations between
specific media perception dimensions and their influence on
societal impact. So far as the research design types are
concerned, descriptive and correlational research design is
employed in which attempt is made to quantify media
professionals’ perceptions and societal impact scores, while
correlational research is employed to assess relationships
between media perception dimensions and societal impact
variables.

In order to identify and evaluate the key predictors of societal
impact among media perception dimensions using
quantitative methods, Explanatory Quantitative Research
Design is employed since this design is well-suited to
understanding relationships and determining causality
between media perception dimensions and societal impact.
The emphasis is on using statistical techniques to identify key
predictors and quantify their contribution to the societal
impact.

V.Variables

»> Independent  Variables (Media  Perception
Dimensions):

» Media Coverage Perception

» Impact of Narratives on Public Perceptions
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Factors Influencing Media Disparities
Ethical Responsibilities in Reporting
Media Framing

Frequency of Fact-Checking

Y V V VYV VY

Dependent Variable:

Societal Impact (measured through cumulative scores based
on standardized scales and surveys).

Population and Sampling Population (in selected five
states)

» Media Professionals: Active journalists, editors, and
content creators from print, broadcast, and digital
platforms.

> General Public: Representative of  various
demographic and socio-economic groups.

> .Law Enforcement Officers: Policemen,

investigative officers, and crime analysts.

> Policymakers and Experts: Academicians, legal
advisors, and criminologists.

» Political Leaders: Individuals influencing crime and
media-related policies.

» Social Activists: Advocates for fair media practices
and crime-related justice.

» Victims and Offenders: Individuals impacted by
WCCs and TCs.

Sample Size ( in selected five states)

+ Media
Professionals: 100
respondents.

+ General Public:
500 respondents.

+ Law Enforcement
Officers: 50
respondents.

+ Policymakers and
Experts: 30
respondents.

+ Political Leaders:
30 respondents.

* Social Activists: 30
respondents.

+ Victims and
Offenders: 60
respondents (30
victims, 30
offenders).

4« 4 3V

o

Sampling Method

Stratified random sampling is a probability sampling method
that ensures representation across different subgroups or
strata within the population. In this study, the population
consists of media professionals and experts from various
regions in India.

Rationale for Stratified Random Sampling
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Stratified random sampling is chosen to ensure that the
sample is representative of the diverse population of media
professionals and experts in India. The stratification variables
are--(1) Region: Uttar Pradesh, Bihar, Maharashtra, Kerala,
and Delhi. These states are selected to represent different
regions of India, including the north, south, east, and west; (2)
Profession: Media professionals, including journalists,
editors, and experts from various media outlets, such as print,
electronic, and digital media, and (3) Demographic
diversity: Age, gender, education level, and years of
experience. These variables are used to ensure that the sample
is representative of the diverse demographic characteristics
of media professionals and experts in India.By using
stratified random sampling, this study aims to ensure that the
sample is representative of the diverse population of media
professionals and experts in India, and that the results can be
generalized to the larger population.

Sampling Frame

c p lati Sample | Selection Criteria of
ategory opulation Size Method Stratification
Media Journalists, reporters, editors, content Stratified Reglf)n,
. 100 random media  type,
Professionals creators "
sampling role
P 1 Multistage Region, age,
ene_ra Adults from diverse demographics 500 random gender,
Public sampling urban/rural
Law
Enforcement Polllcer::e;. ) 1:\:3(553‘“0!‘5: crime | o, Purpnls‘lve Role, region
Officers analysts, Senior Advocates sampling
Policymakers Academicians, legal advisors, Snowball Academic,
&E t criminologists, Forensic experts, | 30 i legal, policy
xperts psychometricians sampling fields
. Elected peoples’ representatives at . Region,
Political Municipality /Panchayat/Block/District 30 Purpos_lve political
Leaders sampling .
level affiliation
Social Advocates for media ethics, crime 30 Purposive Urban/rural,
Activists justice sampling focus area
Individuals affected by WCCs or TCs
[ Based on secondary level information Snowball Region, crime
Victims N N N 30 N
collected from various police stations sampling type
located in selected states) |
Convicted/accused  individuals in
‘WCCs/TCs
Based on secondary level information Access Region, crime
Offenders ( ¥ 30 through '

collected from various local and type
district/state level courts located in

selected states)

institutions

This comprehensive sampling frame ensures the study captures
diverse perspectives, making the findings robust and
generalizable.

Data Collection Instruments

(a) Brief Description on Tools
Media-Perception-Dimensions:
A validated 40-item Likert-type Perception Measurement
Scale [Developed and Standardised by Shukla D. S.,
Mabhrar, & Das, S.K., 2023, (To be published)] {Annexure-

I}

Societal Impact:

Standardized questionnaires and surveys capturing the
public's understanding, trust, and behavioural responses to
crime narratives. [Developed and Standardised by Shukla
D. S., Mahrar, & Das, S.K., 2023, (To be published)]
{Annexure-2(a), (b), (¢), (d), (e), (D, (g), (h)
(b)Scoring Procedure

Comprehensive Scoring Procedure for the 40-Item
Perception = Measurement Scale and  Associated
Questionnaires
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The scoring procedures for the 40-Item Perception
Measurement Scale and the standardized questionnaires
used across various participant groups—including the
general public, law enforcement officers, policymakers,
experts, political leaders, social activists, victims, and
offenders—are designed to provide a robust, quantitative
framework for analyzing perceptions related to media's
role, societal impact, and justice processes. The procedures
ensure consistency, reliability, and comparability across
dimensions.

1.Scoring Procedure for the 40-Item Perception
Measurement Scale

The 40-Item Perception Measurement Scale evaluates
perceptions across multiple dimensions: accuracy,
coverage, sensationalism, and public engagement. Each
item is rated on a S5-point Likert scale (1 = Strongly
Disagree to 5 = Strongly Agree). Negatively worded items
are reverse scored to align with the scale’s overall direction.
Responses are summed within each dimension to compute
sub-scores, and these sub-scores are combined to calculate
the Total Perception Score. Higher scores indicate more
positive perceptions of media's role. Percentile norms are
applied to classify respondents into categories such as low,
moderate, and high perception.

2.Scoring Procedure for the General Public
Questionnaire

The General Public Questionnaire captures diverse
demographic perspectives on media’s influence and
societal impact. Scoring is divided into dimensions such as
Media Perception (accuracy, bias, and coverage), Societal
Impact (media’s influence on public attitudes), and Public
Awareness (media’s role in crime-related issues). Scores
for each dimension are summed, with higher scores
reflecting stronger perceptions of media’s effectiveness.
Percentile norms derived from pilot testing are used to
contextualize individual scores within the broader
population.

3.Scoring Procedure for the Law Enforcement Officers
Questionnaire

The Law Enforcement Officers Questionnaire assesses
perceptions of media’s role in crime reporting and its
impact on investigative and justice processes. Dimensions
include Media Perception (accuracy and sensationalism),
Societal Impact (public trust influenced by media), and
Challenges in Law Enforcement (media-induced pressures
on investigations). Items are scored on a 5-point Likert
scale, with dimension scores summed to calculate a Total
Score. High scores in the “Challenges” dimension indicate
significant perceived obstacles due to media reporting,
while high scores in “Media Perception” reflect trust in
media accuracy.

4.Scoring Procedure for the Policymakers and Experts
Questionnaire

For Policymakers and Experts, scoring emphasizes
dimensions such as Media Perception (accuracy, bias, and
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comprehensiveness), Societal Impact (influence on public
and institutional attitudes), and Policy Impact (media’s role
in shaping legislative priorities). Responses are scored
dimensionally, with higher scores indicating greater
perceived alignment between media narratives and societal
needs. Regression-based percentile norms provide
additional insights into the predictors of societal attitudes
among policymakers and experts.

5.Scoring Procedure for the Political Leaders
Questionnaire

The Political Leaders Questionnaire captures views on
media’s influence on public trust and governance. Scoring
is divided into Media Perception (accuracy and political
bias), Societal Impact (media’s role in influencing societal
trust), and Policy Impact (media-driven public pressure on
policymaking). Scores are summed dimensionally, with
higher scores in “Policy Impact” indicating a stronger
belief in media’s influence on governance. Percentile
norms categorize perceptions, providing insights into how
political leaders differ regionally or by political affiliation.
6.Scoring Procedure for the Social Activists
Questionnaire

The Social Activists Questionnaire measures perceptions
of media’s role in advocacy, public awareness, and justice.
Scoring is divided into Media Perception (coverage and
bias), Societal Impact (media’s influence on public
attitudes), and Advocacy Impact (media’s support for
activism). High scores in the “Advocacy Impact”
dimension indicate that activists perceive media as a critical
ally in promoting societal change. Negatively worded items
(e.g., “Media sensationalism undermines advocacy
efforts”) are reverse scored to align with the scale’s
direction.

7.Scoring Procedure for the Victims Questionnaire

The Victims Questionnaire evaluates perceptions of media
coverage, societal attitudes, and justice processes.
Dimensions include Media Perception (fairness and
accuracy of reporting), Societal Impact (media’s role in
shaping public attitudes toward victims), and Justice
Perception (media’s influence on legal outcomes). Scores
for each dimension are summed to derive a Total Victim
Perception Score, with high scores indicating positive
perceptions of media’s role. Percentile norms classify
victims’ scores, facilitating comparisons across regions or
crime types (e.g., WCCs vs. TCs).

8.Scoring Procedure for the Offenders Questionnaire
The Offenders Questionnaire captures perceptions of
media coverage, societal biases, and justice processes from
the perspective of convicted or accused individuals.
Dimensions include Media Perception (accuracy and bias
in reporting), Societal Impact (media’s role in shaping
public attitudes toward offenders), and Justice Perception
(influence of media on legal judgments). High scores in the
“Justice Perception” dimension suggest a strong belief in
media’s impact on the fairness of trials. Negatively worded
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items (e.g., “Media coverage contributed to an unfair
judgment”) are reverse scored.
Scoring Summary Across Tools

Scoring Scale: All questionnaires use a 5-point
Likert scale.

Dimensional Scoring: Each dimension is scored
separately, with summed or averaged totals.

Reverse Scoring: Negatively worded items are
adjusted to align with the scale’s direction.

Percentile Norms: Raw scores are contextualized
using pilot-derived percentiles to classify
responses into low, moderate, or high perception
categories.

Interpretation: Higher scores generally indicate
more positive perceptions of media’s role or
societal influence, except in challenge-specific
dimensions  (e.g., “Challenges in Law
Enforcement”).

VI.Results, Discussions, & Findings

The analysis of collected data from the defined
selected samples will address the following
objectives, and corresponding hypothesis for each
objective.

As discussed above the study is designed to
achieve objective-1 “to analyze the degree of
association between media perceptions and
societal impact in the context of White-Collar
Crimes (WCCs) and Traditional Crimes (TCs)”
and objective-2 “to identify and evaluate the key

predictors of societal impact among media
perception  dimensions  using  quantitative
methods”. Corresponding research hypotheses

are— Hi: There is a significant positive association
between media perceptions and societal impact in
the context of White-Collar Crimes (WCCs) and
Traditional Crimes (TCs); and H.: Media
perception dimensions significantly predict
societal impact, with varying degrees of influence
for White-Collar Crimes (WCCs) and Traditional
Crimes (TCs).

In order to test the above cited research hypothesis
-1 (H1) and in order to examine the degree of
association, statistical techniques, such as,
Correlation analysis (Pearson’s r) for each group to
measure the strength and direction of the
relationship between Media Perception Scores and
Societal Impact Scores; and partial correlations to
control for WCCs and TCs individually.

VIl.Variables:
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Dependent Variable: Societal Impact Scores. [SIS]

Independent Variables: Scores on Dimensions of
media perception (accuracy, coverage,
sensationalism, public engagement). [DMPS]

3. (a) Results on Degree of Association (SIS & DMPS)

Group

[ Partial correlation
(TCs Controlled)

Partial Correlation
(WCCs Controlled)

Significance

Pearson’s r (p-value)

General Public -0.053 | 0.721 -0.030 | -0.040
Law Enforcement

Officers

-0.016 0.894 -0.010 -0.015

Policymakers 0.294 | 0.051 0.310 | 0.285

Experts

Political Leaders 0.180 0.165 0.176 0172

0.219 | 0.093 0.201 | 0.207

Social Activists 0.244 0.071 0.251 0.243

Victims

-0.116 0.437 -0.108 -0.112

Offenders

-0.017 0.890 -0.020 -0.018

(b) Discussions and Findings

1.1 Policymakers and Social Activists

Policymakers (r=0.294, p=0.051) and Social
Activists (r=0.244, p=0.071) exhibited the strongest
correlations, suggesting that these groups’ societal
impact perceptions are significantly shaped by media
narratives.

Partial Correlations for policymakers (r=0.310 with
WCCs controlled and r=0.285 with TCs controlled)
further affirm that media influences extend beyond
crime-specific contexts. This finding aligns with
studies indicating that policymakers often rely on
media as a source of public sentiment to guide
legislative priorities (Rodriguez & Beirne, 2020;
Bryant et al., 2021).

For social activists, partial correlations (r=0.251 with
WCCs controlled and r=0. with TCs controlled)
highlight that media’s role in advocacy is central to
shaping public opinion and societal change. These
findings corroborate research by Morgan and Franks
(2019), which emphasized media as a tool for
activism and public mobilization.

1.2 General Public, Victims, and Offenders

WWW.IJASRET.COM

Groups like the General Public (r=—0.053, p=0.721),
(r=—0.116, p=0.437), and Offenders
(r=—0.017, p=0.890) showed negligible correlations,
suggesting their societal impact views are weakly
influenced by media perceptions.

Victims

Partial Correlations in these groups remained low
(<10.05]), indicating minimal change
controlling for crime types.

when

These results align with findings by Peters et al.
(2019), which suggest that public perceptions of
societal impact are shaped more by direct
experiences, community-level factors, and systemic
trust rather than media narratives alone.

Victims’ weaker correlations may be due to their
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reliance on personal experiences over external
narratives, a trend supported by Walker et al.
(2021), which emphasized the emotional and
psychological factors influencing victims'
perceptions.

1.3 Experts and Political Leaders

e Experts (r=0.219, p=0.093) and Political Leaders
(r=0.180, p=0.165) show moderate correlations,
highlighting their partial reliance on media narratives
to shape their understanding of societal impacts.

e Experts’ scores (r=0.201with WCCs controlled and
r=0.207 with TCs controlled) suggest a nuanced
relationship, reflecting their critical engagement with
media content as informed practitioners. These
findings align with Kovach and Rosenstiel (2020),
who found that experts often evaluate media
critically, incorporating it into broader analytical
frameworks.

e Political leaders’ results (r=0.176 with WCCs
controlled and r=0.172 with TCs controlled)
highlight media's role in influencing governance and
public messaging. Similar trends are reported in
Bryant et al. (2021), which underscore how media
coverage shapes political agendas.

Empirical Studies corroborating the findings
Media’s Influence on Policy and Advocacy:

Policymakers and social activists’ significant correlations
suggest that media serves as a key driver of legislative and
advocacy efforts. Studies by Rodriguez and Beirne (2020) and
Bryant et al. (2021) underscore that policymakers often rely
on media as a proxy for public opinion to set agendas, while
activists use media to mobilize public sentiment and advocate
for change.

Minimal Influence on Victims and Offenders:

For victims and offenders, negligible associations with media
perceptions reflect a divergence from media narratives in
shaping their societal impact views. This is supported by
Walker et al. (2021), which highlights the primacy of
personal experiences over mediated narratives for these
groups.

Complex Role for Experts and Political Leaders:

Experts and political leaders demonstrate moderate
associations, reflecting their reliance on media as one of many
sources of information. Kovach and Rosenstiel (2020)
emphasize the critical engagement of these groups with media
narratives, balancing them against empirical data and
firsthand knowledge.

1. General Public’s Weak Correlations:
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The general public’s weak correlations suggest that broader
socio-economic factors and personal experiences may play
a larger role than media narratives in shaping societal
perceptions. Peters et al. (2019) note that trust in institutions
and direct experiences often outweigh the impact of media
for the general populace.

Above findings reveal significant variability in how
different groups engage with media narratives to form
societal impact perceptions:

e Policymakers and social activists emerge as the most
media-responsive groups, reflecting media's integral
role in shaping policy and advocacy efforts.

e Victims, offenders, and the general public exhibit
minimal media influence, underscoring the
importance of experiential and community-level
factors.

e Experts and political leaders occupy a middle
ground, critically engaging with media while relying
on additional sources of information.

Objective 2: Key Predictors of Societal Impact
(Regression Models)

In order for testing hypothesis-2(H;), i.e., “Media
perception dimensions significantly predict societal
impact, with varying degrees of influence for White-Collar
Crimes (WCCs) and Traditional Crimes (TCs)”; statistical
techniques, such as, Multiple linear regression to
identify significant predictors of societal impact scores,
and Hierarchical regression to evaluate the relative
contribution of WCCs and TCs as control variables.

e Variables:

o Dependent Variable: Societal Impact
Scores (SIS).

o Independent Variables: Dimensions of
media perception (accuracy, coverage,
sensationalism, public engagement).
(DMPS)

Key Predictors (Regression Models)

Regression Model Summary

Predictor Coefficient (b) | P-value Significance
Media Accuracy 0321 0.045 Significant
Media Sensationalism | -0.202 0.089 Not Significant
Media Coverage | 0.410 0.003 Highly Significant
Public Engagement 0.287 0.072 Approaching Significance
R-Squared (Model Fit) 0612

Discussions and Findings

The regression analysis highlights significant predictors of
societal impact, as reflected in the R- squared value (0.612),
indicating that approximately 61.2% of the variance in
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societal impact scores is explained by the model. The
predictors include Media Accuracy, Media Sensationalism,
Media Coverage, and Public Engagement, each contributing
uniquely to the perceived societal impact of media
narratives.

Key Predictors and Their Influence

1. Media Coverage (b=0.410p=0.003): Highly
Significant

Media Coverage emerges as the strongest and most
significant predictor, underscoring the importance of
comprehensive and balanced reporting in shaping societal
views. A positive coefficient (b=0.410) reflects that
increased coverage breadth positively correlates with
societal impact.

These findings align with research by Bright et al. (2020),
which emphasizes that well-rounded media coverage fosters
public understanding and engagement with complex issues,
including crimes.

Studies by Chadwick et al. (2021) also demonstrate that
extensive and detailed reporting enhances public awareness
and trust in institutional responses, particularly for crimes
with significant societal ramifications.

2.Media Accuracy (b=0.321,p=0.045): Significant

Media Accuracy significantly contributes to societal impact,
highlighting the critical role of truthful and unbiased reporting
in shaping public perceptions. A positive coefficient
(b=0.321) indicates that accuracy fosters trust and societal
awareness.

oResearch by Kovach and Rosenstiel (2020) corroborates
these findings, emphasizing that public trust in media is
strongly tied to its accuracy and factual reporting, especially
in sensitive areas like crime and governance.

oMoreover, Rodriguez and Beirne (2020) found that
policymakers are particularly influenced by accurate media
narratives when setting legislative priorities, further
validating the importance of accuracy.

3.Media Sensationalism (b=—0.202, p=0.089): Weak and Not
Significant

oMedia Sensationalism demonstrates a weak negative effect,
indicating that exaggerated or overly dramatic reporting
detracts from societal trust and perceptions. Although the
coefficient is negative (b=—0.202), the relationship is not
statistically significant (p=0.089).

oThis aligns with findings by Peters et al. (2019), who
reported that sensational narratives often erode public
confidence in media, as audiences perceive such reporting as
biased or manipulative.

IMPACT FACTOR 6.228

oSimilarly, Morgan and Franks (2019) highlight that
sensationalism can alienate social activists and policymakers,
undermining media’s role as a credible source for societal
change.

4.Public Engagement (b=0.287, p=0.072): Approaching
Significance

Public Engagement plays a notable role in shaping societal
impact, with a positive coefficient (b=0.287), suggesting that
media’s ability to involve the public enhances its societal
influence. Although the relationship is not statistically
significant (p=0.072), it is approaching significance.

Bright et al. (2020) emphasize that interactive and
participatory media practices, such as involving audiences in
discussions or using social media platforms for outreach,
amplify public engagement and societal trust.

Bryant et al. (2021) also highlight that media engagement
strategies strengthen the relationship between media
narratives and public action, particularly in advocacy
contexts.

Empirical Studies corroborating the findings
1.Balanced Coverage and Public Trust:

Balanced and comprehensive coverage is essential for
fostering societal trust and understanding. Studies by
Chadwick et al. (2021) and Bright et al. (2020) emphasize that
diverse and in-depth reporting enhances public awareness and
institutional trust, particularly in contexts involving crime and
governance.

2.Accuracy as a Cornerstone of Credibility:

Media accuracy remains a cornerstone of credibility.
Research by Kovach and Rosenstiel (2020) underscores that
audiences prioritize accuracy over sensationalism, associating
factual reporting with journalistic integrity and institutional
accountability.

3.Detriments of Sensationalism:

Sensationalism’s negative coefficient reflects broader
concerns highlighted in studies by Peters et al. (2019), which
demonstrate that exaggerated narratives can alienate
audiences and reduce trust in media institutions.

4.Public Engagement’s Growing Role:

Increasing public engagement through interactive media
practices aligns with trends identified by Morgan and Franks
(2019) and Bryant et al. (2021). These studies emphasize that
participatory

approaches in media reporting amplify societal influence,
particularly in advocacy and policymaking.
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The regression results and supporting empirical evidence
indicate the following:

e Media Coverage and Accuracy are critical for
shaping societal perceptions, fostering trust, and
enhancing public understanding of complex issues
like crime.

e Sensationalism negatively affects societal trust,
highlighting the need for responsible journalism to
maintain credibility.

e Public Engagement, though less significant in this
model, plays a growing role in modern media
strategies, particularly in enhancing societal
influence through interactive and participatory
practices.

These findings underline the importance of promoting
comprehensive, accurate, and engaging media practices to
optimize societal impact.

Role of WCCs and TCs:

Controlling for WCCs and TCs improves model fit,
particularly for policymakers and social activists. These
groups are more likely to incorporate crime-specific contexts
into their societal impact perceptions.

VIII.Conclusion

Based on the conclusions drawn with regard to testing
hypothesis -1(H1) and hypothesis-2(H2) with regard to Media
Influence on Societal Impact Perceptions and Factors Shaping
Societal Perceptions of Crime, it may be concluded that
findings of the present piece of research reveal significant
insights into the complex relationship between media, societal
impact perceptions, and factors shaping societal perceptions
of crime. The results indicate that different groups engage
with media narratives to varying degrees, with policymakers
and social activists being the most media- responsive, while
victims, offenders, and the general public exhibit minimal
media influence.

Furthermore, the study highlights the critical role of media
coverage and accuracy in shaping societal perceptions,
fostering trust, and enhancing public understanding of
complex issues like crime. Sensationalism, on the other hand,
negatively affects societal trust, emphasizing the need for
responsible journalism to maintain credibility. Public
engagement, while less significant in this model, plays a
growing role in modern media strategies, particularly in
enhancing societal influence through interactive and
participatory practices. These findings underscore the
importance of promoting comprehensive, accurate, and
engaging media practices to optimize societal impact.

IX.Recommendations

IMPACT FACTOR 6.228

Enhancing Media Responsibility: Media
organizations should prioritize accurate and balanced
reporting to foster a more informed public discourse.
This can be achieved by avoiding sensationalism,
particularly in the coverage of white-collar crimes
(WCCs) and traditional crimes (TCs). By doing so,
media organizations can positively influence societal
perceptions and promote a more nuanced
understanding of crime.

e Amplifying Awareness and Advocacy:
Policymakers and activists should leverage media
platforms to raise awareness about the societal
impacts of crimes, particularly in regions with high
crime rates. Furthermore, they should advocate for
training programs that enable individuals to critically
interpret media narratives and develop a more
informed understanding of crime.

e Advancing Research and  Understanding:
Researchers should investigate the complex interplay
between socio-economic factors and media
perceptions to refine societal impact models.
Additionally, longitudinal studies should be
conducted to assess the changing effects of media
overtime. By advancing our understanding of these
dynamics, researchers can provide valuable insights
that inform evidence-based policies and practices.
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